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Consumption by age and region

The platforms with the most daily hits
% of internet users who visit/use these services at least daily

% of each platform’s users who’ve
clicked on a promoted/sponsored 
post on a social network in the past month

Pinterest TikTok Reddit Instagram

Facebook Twitter Snapchat

Why each generation uses social media
% of social media users in each generation who use networks for the following reasons

The fastest growing networks

Gen Z Millennials Gen X Boomers

Where do targeted
social ads resonate
the most?

Gen Z Millennials Gen X Boomers

Telegram Messenger

LinkedIn

Discord

Telegram Messenger

TikTok

WhatsApp

Telegram Messenger

TikTok

Reddit

TikTok

Instagram

Twitter

What are they posting?
% of social media users in each generation who
have posted/shared the following in the last month

How are they interacting with brands?
% of internet users in each generation who have interacted
with a brand in the following ways in the last month

How do social media ads compare to traditional media?
% of internet users in each generation who typically hear about brands/products via the followingGen Z Millennials Gen X Boomers

+95%

+27%

+27%

+85%

+45%

+16%

+153%

+13%

+7%

+102%

+82%

+41%

Key

Social usage stats

Age-specific attitudes

Click to explore data on our platform

Each generation’s social profile

The purchase journey

Each generation’s social profile

Varying attitudes toward social media
% of social media users in each generation 
who agree with the following statements

I try to limit my time
on social media

I am using social media
less than I used to

I think social media
is good for society

I'm more vocal about
brands because of 
social media

Gen Z Millennials Gen X Boomers

Gen Z Millennials Gen X Boomers

Gen Z Millennials

Gen X Boomers

Gen Z Millennials Gen X Boomers

Gen Z Millennials Gen X Boomers

Gen Z Millennials Gen X Boomers

USA: social media
by generation
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These figures are primarily taken from our Q4 2021 wave of research among 18,990 US social media users 
aged 16+. Among this cohort, there were 3,346 Gen Z aged 16-24, 5,141 millennials aged 25-38, 5,801 Gen X 
aged 39-57, and 4,346 baby boomers aged 58-64. We also lean on our Q4 2021 wave of Core research 
among 26,183 US internet users. 

Want more like this? Find out more
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Ads seen on 
social media

35 29 1436

Magazine and
newspaper ads

6 16 2610

TV commercials

15 43 5926

Radio commercials

6 14 149

Keeping in touch with friends/family

Filling spare time

Finding content

Seeing what's trending

Avoiding missing out

35

30

24

19

14

45

27

18

16

11

58

25

14

14

10

74

24

10

10

7

Finding inspiration for things

Finding like-minded communities

Posting about life

Following celebrities/influencers

Watching/following sport
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Based on the % change in internet users who use these services since Q4 2020

Average time spent on social media per day in h:mm

Friends, family or other
people you know

Entertainment, memes
or parody accounts

Gaming experts or
gaming studios

Bands, singers or other
musicians

Influencers or other
experts

Actors, comedians or
other performers

Sports people and
teams

Brands you buy
from/are thinking of
buying from

Restaurants, chefs or
food personalities

Beauty experts
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Which accounts do they like the most?
% of social media users who say the following are their favorite types of accounts

Videos you've made

21 20 11 4

Updates about 
your daily life

21 27 23 13

News articles
and stories

13 17 17 11

Photos you've 
taken

37 42 37 24

Memes/gifs

31 28 20 8

Reactions to things
posted by others

25 28 30 28

Photos/videos 
you've found online

26 26 22 14

Updates about 
places you're visiting

14 17 15 9

Liked/followed a
brand on a social

network

Visited a brand’s
social network

page

Used a social
network “share”

button on a
website

Unliked/stopped
following a brand

on a social
network

Shared a brand’s
post on a social

network

Asked a question
to a brand on a
social network

Uploaded a
photo/video to a

brand’s social
network page

Interacted with a
brand on a

messaging app
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